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June Calendar

e Monday, June 8 First
day of Summer

e Monday, June 8. Li-
brary and park 3 year
olds.

o Tuesday, June 9. Li-
brary 4’s and up

o Wednesday, June 10
Faculty meeting

e Thursday, June 18
Lock up for MDA

e Saturday, June 20
Paint the interior
hallway of the school

Parent Newsletter
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‘Water Days
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Outer Space

Moving Around
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T-shirts

Welcome!
Morgan A
Brooklyn A
Jecrell T.
Mia 9.
Kyra G

Victor J.

Welcome to Summer at the CDC

AAH |, | the lazy days of
summer... who has time for
them! Our days seem to be
filled with vacations, base-
ball, T-ball, swimming les-
sons, going to the lake or
the beach, and visits to
grandparents. We can
never seem to get all the
fun scheduled!

We have saved up pro-
Jjects all year for the sum-
mer. We need to plant
flowers, weed our beds,
tend to things around the
house, do some touch up

painting.

Here's a thought.... Take
some time to really enjoy
the long days we have
been given. Staying out
in the sun during the
hottest part of the day
is not a good idea,
(between 2-6 pm;) but
before and after that is
a good time to Kick
back and play with your
children. Or just sit on
the patio/porch, sip
lemonade and watch
your children play.

Sunscreen—a MUST!

Summer lasts but a few
short weeks— be sure and
enjoy it!

To help protect your
child’s sensitive skin, please
send a bottle of sunscreen
fo leave at school. Make
certain it is LABELED!
Our teachers will apply it
before the children go out-
side. The sun is too bright
and strong for them to
handle without some sort of
protection.

The sunscreen will be
applied each day, twice a
day. In the afternoons we
will set out large tubs of ice
for the children to play with.
This will help keep them
cool and at the same time
they will
have
fun.




Caption describing picture
or graphic.

“To catch the

reader's attention,
place an interesting
sentence or quote
from the story

here.”

&

Caption describing picture
or graphic.

Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newslet-
ter as a promotional tool is that
you can reuse content from other
marketing materials, such as press
releases, market studies, and re-

ports.

While your main goal of distribut-
ing a newsletter might be to sell

your product or service, the key to
a successful newsletter is making it

useful to your readers.

A great way to add useful content
to your newsletter is to develop
and write your own articles, or
include a calendar of upcoming
events or a special offer that pro-

motes a new product.

You can also research articles or
find “filler” articles by accessing
the World Wide Web. You can
write about a variety of topics but

try to keep your articles short.

Much of the content you put in

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in
newsletters is virtually endless.

You can include stories that focus
on current technologies or innova-

tions in your field.

You may also want to note busi-
ness or economic trends, or make
predictions for your customers or

clients.

If the newsletter is distributed
internally, you might comment
upon new procedures or improve-
ments to the business. Sales fig-
ures or earnings will show how

your business is growing.

Some newsletters include a col-
umn that is updated every issue,
for instance, an advice column, a

book review, a letter from the

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is an
important part of adding content

to your newsletter.

Think about your article and ask
yourself if the picture supports or
enhances the message you're try-
ing to convey. Avoid selecting
images that appear to be out of

context.

Microsoft Publisher includes thou-

sands of clip art images from
which you can choose and import
into your newsletter. There are
also several tools you can use to

draw shapes and symbols.

Once you have chosen an image,

place it close to the article. Be sure

to place the caption of the image

near the image.

your newsletter can also be used
for your Web site. Microsoft Pub-
lisher offers a simple way to con-
vert your newsletter to a Web
publication. So, when you're fin-
ished writing your newsletter,
convert it to a Web site and post

it.

president, or an editorial. You can
also profile new employees or top

customers or Vendors.




Water days at the CDC

Summer means WA-
TER...to drink and to play
in.

At the CDC, we believe in
WATER! On Fridays, we will
have a Water Day at the
school for all the children.
They will run through the
sprinklers; splash in the
wading pools; slide on the

outdoor slip and slide; play
all sorts of water games
including filling up sand
buckets with water and
spreading it all around!

Please send a towel, 2
bathing suit and some type
of water shoes, either san-
dals or flip flops. Make
certain that all items are

MARKED! If they are not
marked with the child’s
initials, the school cannot
be responsible for any
mix-up or loss. We usu-
ally put the swimsuits and
towels in the dryer during
nap time, so be sure and
ask someone on staff to
help you locate the items.

Change will be fun!

Fairy Tales and Space

Wee Willie Winki is run-
ning through the town. Up -
stairs and downstairs in his
night gown.

Yep, it's Fairy Tale time
for the first half of June.
Not only will the children
hear the time honored sto-
ries, but they will work with

puppets on these stories,
have art projects and even
do some things outside that
relate to the fairy tales.

Crowns and tiaras are a
must for this themel!

Then we blast off into
outer SPALE with our as-
tronauts. Stories, planets,
puppets, costumes, and art
projects, * * x
we will

explore

Moving Around!

We have moved the chil-
dren around, putting differ-
ent groups together and
giving them new classrooms.

We hope this makes for
freshness for the children
and will deter boredom.

Introducing the kids to a
new space gives them a new
perspective.

School T- shirts

Taking the children off campus requires us to
have them dressed in a MWCDC T-shirt. If you
don’t have one or if the one you have is too small,
send a blank white T-shirt that has been washed.
We will adhere the decal for you. It is really a
good idea to have 2 shirts—one that you leave at
the school in case you forget to send your chil-
dren appropriately dressed. They CANNOT

leave the campus without a school marked shirt.

As with all clothing, it must be LABELED!




Your business tag line here.

A This would be a good place to insert a short paragraph about your organiza-

Ol’ganiz ation tion. It might include the purpose of the organization, its mission, founding

date, and a brief history. You could also include a brief list of the types of

products, services, or programs your organization offers, the geographic area

METHODIST WEEKDAY CHILD covered (for example, western U.S. or European markets), and a profile of
DEVELOPMENT CENTER the types of customers or members served.
Primary Business Address It would also be useful to include a contact name for readers who want more

Your Address Line 2 . . .
Your Address Line 3 information about the organization.

Your Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

We’re on the Web!

example.microsoft.com

Back Page Story Headline

This story can fit 175-225 words. managers in your organization is a

good way to give your newsletter a

If your newsletter is folded and personal touch. If your organiza-

mailed, this story will appear on L .
’ Ty witl app tion is small, you may want to list

the back. So, it’s a good idea to the names of all employees.

make it easy to read at a glance.

If you have any prices of standard

A question and answer session is . .
products or services, you can in-

Caption describing picture
or graphic.

a good way to quickly capture the clude a listing of those here. You

attention of readers. You can
may want to refer your readers to

either compile questions that .
prieq any other forms of communica-

I, . . .
ou've received since the last edi- .
¥ tion that you've created for your

tion or you can summarize some

organization.
generic questions that are fre-
quently asked about your organi- You can also use this space to
zation. remind readers to mark their

calendars for a regular event, such

A listing of names and titles of .
8 as a breakfast meeting for vendors

every third Tuesday of the month,

or a biannual charity auction.

If space is available, this is a good
place to insert a clip art image or

some other graphic.




